





The 2022 season brings tradition and something new
to our summer of beauty and speed. Along with our
three pillar events: The Trans Am Memorial Day Classic,
IMSA Northeast Grand Prix and Historic Festival 40,
Lime Rock Park adds GridLife / Circuit Legends as a
new event for a younger, car-loving auduence.
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WHERE
ARETHEY?

83% 64%

OF OUR CUSTOMERS VISIT
RESIDEINTHENEWYORK LIMEROCKPARK
BOSTON,ORHARTFORD  MULTIPLETIMES

METROS PERYEAR
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70 HHI GREATER THAN $100K







DAY-TO-DAY

WORKING IN BANKING & FINANCE;
_.OPERATING THEIR OWN BUSINESS .

2. i O . WORKING ON &DRIVING _ ,fz —
B THEIRCARS
. PARTICIPATINGIN &
WATCHING MOTORSPORT
- - TRAVELING DOMESTICALLY
" &INTERNATIONALLY i
WORKINGONTHEIR ——
~ GOLFGAME .
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OFOURCUSTOMERS ~ OWNATLEAST
_ OWNAMINIMUMOF  ONECARFROMA
“ "THREECARS ~  LUXURYBRAND -




FREQUENT
SHOPPERS

900%

MORELIKELY TO PURCHASE
ALUXURY VEHICLEIN THE
NEXTYEAR"

4-5

LEISURE/ENTERTAINMENT
TRIPSTAKENPERYEAR

34%

OWN A LUXURY WATCH
(ROLEX, TAG-HEUER,
OMEGA, & SIMILAR)

REGULAR
SHOPPING:

RALPHLAUREN
PATAGONIA
LLBEAN
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IN-PERSON
AUDIENCE

28,000+ ATTENDEES | 51 000+ ATTENDEES

” "FLAGSHIPMAJOREVENTS |,/ & .. = NONMAJORS

28 000+ ATTENDEES 9 000+ ATTENDEES

| TRACKDAYS " . . . - OEMEXPERIENCES



2 olooo'l' WEBSITE VISITS/MONTH

\EQ‘ Q% INCREASE IN SITE TRAFFIC DURING EVENT

REVAMPED
LIMEROCK.COM

3 0,000+ recuLarrEADERS



CONSISTENTLY
CONNECTED
66% Faisi

(o ) INCREASE ACROSS ALL SOCIAL MEDIA TRAFFIC
© DURINGMAJOREVENTS

300 000+ INSTAGRAM, TWITTER, & FACEBOOK
» ENGAGEMENTS/YEAR




|NGTHO§E'-

, oﬁlME ROCKPARK. =~
ADE LATER, EANSS_T!L,L.RESPQNDED .\

“WHATIS \COUR
DAILY DRIVER?”



SENTIMENTAL VALUE

QUOTES FROM CONSUMERS WHEN ASKED

w. ‘WHATIS YOURFAVORITETHING ABOUT LIME ROCK PARK?”

f\ . ILOVE |T'ml#$?:mrvmn HOW ITFITS ALMOST

SEAMLES
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(D452 WHITE HOLLOW ROAD

B-PADDOCK GARAGES

RAGE SPACES

REST ROOMS

PPROXIMATE LEACHINGFIELD FOR
REST ROOMS
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DExr NDED INFIELD BUILD 0" X 60




B-PADDOCK GARAGES
OGARAGE SPACES

OREST ROOMS
©APPROXIMATE LEACHING FIELD FOR
REST ROOMS
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ENLARGEMENT AREA 2 - SEE EVENT CHALET STUDY

ODINING
QAUTOMOTIVE EDUCATION
O AUTOMOTIVE MUSEUM

EVENT CHALET AND INFIELD KITCHEN

OEVENT CHALET (+/- 3,800 SF)

©LEACHING FIELD FOR EVENT CHALET
© EXPANDED INFIELD KITCHEN BUILDING (+/- 40’ X 60)
O LEACHING FIELD FOR EVENT KITCHEN

DD~ san s ine
5

INFIELD
EVENT
CHALET

LODGING
& DINING

AUTOMOTIVE
MUSEUM

AUTOMOTIVE
EDUCATION



STRUCTURE, AND AESTHETICS

_—GLULAM TIMBERS FOR FLEXIBLE PLAN,
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GARAGE & LOUNGE

COMPLETE WITH

3-5 CARGARAGES
PRIVATELOFT & BALCONY

LOUNGE AREA



DELAMARLIMEROCK
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RVICE PROCESSES
FASTER LINES, BETTER SERVICE
SEATING UPTO 100
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